RMGS CURRICULUM MAP BUSINESS DEPARTMENT (A Level Y12)

As a department we aim to develop student appreciation of Business as a discipline and focus on sharpening skills of analysis and evaluation
in the subject by building up their knowledge, skills of application and confidence in all areas.
The GCSE and A level courses give students the opportunity to explore real business issues and how businesses work. Students will develop

an in depth understanding of the nature of the business world and how it can impact on everyday life as well as exploring what variables can
affect its everyday performance. The courses are designed to appreciate that all students are and will be part of the world of business as
consumers, workers and the local community in all aspects of their lives. We believe it is essential to the teaching and learning within the
department that students are developing such a philosophy in a mature and motivated manner. As well as ensuring they are fully equipped
of work through looking at numerous career paths and developing the soft skills required in such careers.
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